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The BB Buzz

Discover how this new product
may save you and your clisnts
both time and trouble.

A NEW BUZZWORD IN THE SKINCARE WORLD,
multitasking BE crearns are o hlend of sunscreen,
moisturizer, and foundation. After gaining popu-
larity in Asia iwhere BB stands for "hlemish balm,”
due to its corrective and sometimes whitening
properties), 3 new incarnation of the product,
mast commanly referred to in the U5 as a more
general heauty balm, has heen on the rise in North
America. Now, everyone fram mass market brands
like Clinique and Garnier and in-demand overseas
bramds like D Jart to smaller professional lines
are jumping on the BB bandwagon.

These makeup-maisture hybrids originated in
part to hydrate the skin after laser treatments—the
iden was first conceived by a German dermatolo-
gist—making them ideal for spa clientele. Like o
timted medsturizer with added henefits, BR creams
are geared toward those who want to streamline
their skincare regimens and achieve a natural-
looking glow. “The biggest benefit is the conve-

“The biggest
benefit is the
convenience
of having
everything
cambined into
one step.”

nience of having everything combined into one
step,” says dermatologist Lisa Rhodes, M.D., of
Westlake Dermatology & Cosmetic Surgery [Aus-
tim, TX). “BE creams are best suited to patients with
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busy schedules who have difhoulty with compliance
or wha den't like to apply multiple products”

What's hehind the hype? “It's really a phenom-
enon that the beauty industry has not seenin along
time,” says Mary Houghtoen, director of marketing
and sales for skincare brand B.Komins, which
launched its Morning Glow BB Cream in Septem
bher amd is r:]u:lxing ils .Fn.'!i'lr'|1:i1'|h’I o SPF 15 next
maonth, "There's heen such an :rn.'..]zughl of adver
tising; it's that hero item every cosmetics company
has been leading with.” Unlike tinted moisturizers
that replaced the cakey makeup of years past, BB
creams feature anti-aging skincare propertics and
protection. “We're using pharmaceutical-grade
ingredients at o cosmetic level that are proven to he
effective,” says Liga Upeslacis of B.Kamins research
and development. The anticipoted result, she states,
£3 '[eﬂlh.'ing fine limes amd en:rring the skintone after
six weeks of eve rrl]:r se,

M, p-ﬂp’u!;lr spa Emll.]llc’!. like Prana szCHu
ticals's Reflect SPFAS, a nourishing moisturizer and
makenp base with similar properties to 2 BB cream
thanks to anti-inflam matory ingredients like grape-
seed extract, micronized zine, and mineral mica, are
re-hranding themsehees as unofficial BB creams to
meet demand. “T've had the product for a couple of
years, and it has heen one of our hottest products,”
says Cherie Dobhs, president of parent company
Dermastart, "I've been letting [spa professionals]
know-—hecause it's a new word or trend in the
market—it’s already in their spa.” According Lo her,
Retlect SPFAS remains ane of the brand’s top sellers.
Says Drobhs, "We're in such a fast-paced society,
we'te loaking for that easy, quick, and healthy glow.”

Cmaha, NE-based dermatologist Joel Sch-
lessinger, MO, founder of retail skincare site
LovelySkin.com, hegan offering BB creams in 2000
and has seen them continue to improve in visibility
and popularity. "Women with mild to moderate
sun damage appreciate these creams and benefit
froom them greatly,” he says, noding it's important
ter read the label for both moisturizers and sun
protection ingredients. Two of his favorites are
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]q ne Iredale=The $kin Care Make up‘s Orlow Time
Full Cmrarzg! Mineral 'Hﬂ{.:r!zm and D, Brandts
Sigmature Flexitone BB Cream.

The success of the Iredale product, for example,
stems fram a formulation of ingredients like
aloe, apple, citrus, and green tea in six different
shades for a spectrum of skintones. "With skin-
hrightening ingredients that treat dark spots and
formulations that minimize texture, you can really
see the difference on the skin,” says Shawn Towne,
global educator for Jane Iredale, "Consumers
have gone through a dramatic transformation in
the past decade, as they've realized that makeup
doesn’t have to be bad for the skin anymaore.
Therapentic makeup has found its proper place in
the industry. 3PF, antioxidants, hydeation, and skin
brightening are all in demand.”

While BE creams can be viewed, sometimes
incorrectly, as a catch-all for every skincare type,
the challenge for consumers is to find the best fit for
their particular needs. Some BB creams are lightly
pigmented to pravide luminosity, while athers offer
heavier coverage. Some are belter for dey skin, others
mare effective on oily skin. "Every BB cream is dif-
Fzﬂnt;pnu have 1o Inak at the :ingr\ed ients.” LS Mew
York City-based esthetician Cecilia Wang, who over-
sees an epanyaons skincare line and skincare salon.
According to her, it all depends on what people are
Ienking to achieve. For some, it’s hydration, for oth-
ers. it could be the treatment of hyperpigmentation.

cmrtinyed on page 46
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“It's really

4 phenom-
enon that
the beauty
industry has
not seenina
long time.”
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If the product docsn't have the appropriate ingredi-
ents, people won't get the resulis they want,
Another drawback besides the one-product-
fits-all formula, Rhodes notes, is targeting
patient-specific issues, 10 you become irritated,
it iz difhicult to determine what com Fisnenl af the
cream catsed it” she says, Application is alss an
issue. Too little doesn’t provide enough coverage
to reap the 5PF and hydration henefits, while toa
much can clog pores. Although most BB Creams
contain 5PF, experts advise choosing a product
with a minimum SPF 15, "5PF is diluted into the
ather ingredients, so it doesn't make it as effective,”
says Wong. To this end, Rhodes recommends
layering another sunscreen on top if extended sun
AXPOSLITE i% :|n|!i|:i]!:|!t-.|J or |:|xir|g: separile mcisElur
izer under the BE cream if hydration is a concern
“Tthink theres a misconception oul there hetween
great makeup and skincare.” says Wong. Others,
like makenp artist Kristen Arnett, also the founder
and editor-in-chief of www_greenbeantyteam com,

BB Bandwagon

CEl Laboratories Broad Spectrum SPF

Perfacting Tinted Malistur-

Eminence Organic Skin Care Yanilla
rizger SPF 25

point out that western BB creams here still have a
ways to go before they stack up against their Asian
counterparts. According to her, many include vari-
ous chemicals that stray from what the original BE
creams were all ahout.

While ne proaduct will be a mirscke ina bottle for
EVEryane, esthelicians can hu]p their clients chanss
the right BB cream for their needs. "It a great
product to add on after a professional facial,” notes
Houghton. “We are positioning it as that final step.
Tt bridges the gap hetween skincare and makeup.”
For novw, the BB cream explosion shows no signs of
slowing down—companies like Chancl and Olay
have even introduced a skin-hrightening sequel,
L Creams, for color correcting. In fact, the Clearly
Beautiful BB CC Creamy by Mindful Minerals is an
all-in-one formula, °1 helieve there is great staying
power hecause of the convenience factor,” Sy
Rhades, Adds Houghton, " think the BB cream
is here to stay. There will be a balancing out in a
percentage of sales, but 1 think it will be an impaortant
product that will carry on.”—Brmake Shawell

Mindful Mina

CC Cream:

Too Faced Tinted Beauty Balm
Multk-Banafit Skin Care Makeop:
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